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Social Media
Tips & Tricks




The Importance
of Social
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The Importance
of Hashtags
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The Importance
of Stories

[o} 2] Brands on social media have
members use observed an average of a 75%
completlon rate of their stories.

engaged {e]g the
atlon_ of th )




The Importance
of Consistency

By establishing consistency on
social media, you are ensuring
that your audience is receiving
exposure to your brand at a
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Social Media \Vocab

Some essential media vocabulary that will help you better understand
socials and how to optimize your brand's presence on various platforms.

Insights

Actionable takeaways that can be obtained by analyzing your social media data.

Examples of how to obtain insights:
« identifying your top-performing posts
* analyzing interaction with your email lists

Engagement Reach

Often known as various social media An analytic that measures the number of
interactions (ex. "likes" on Instagram, social media users that happen to see your
"shares" on Facebook) content on various platforms.

Engagements are a great way to gauge
how your customers are resonating with

your content. Content Interactions

By analyzing these insights, you can Similar to engagement; this refers to the
understand the best way to optimize your two-way engagement between you and
future content. your consumers (ex. liking a tagged post)

Highlight Reels

A great place to keep some of your top-performing story posts on your brand's
Instagram page. Stories typically expire after 24 hours, but Highlights allow you to
permanently keep them on your page. Think of them as "collections" or "folders" where
your followers can go to view your story posts anytime they want.

SOCIAL MEDIA TIPS AND TRICKS



Social In Action

A few optical offices that are taking social seriously and showing off their
office life as well as the brands they carry!
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Social Cheat Sheet

Twitter Instagram
Global audience is 25-34-year-olds represent the
composed of 38.5 percent largest advertising audience on
of users aged between 25 Instagram, followed closely by
and 34 years old and has the 18-24-year old age group
250 characters to engage using pictures and videos for
users engaement.
Linkedin
Nearly 800 million people and .
57 million companies have
Linkedin profiles. Their current
estimated growth rate is
about 2 new members per

second.

Facebook

Currently has 2.74 billion
active users, reaching about
59% of the world social
networking population. It's
the second most downloaded
app worldwide.

Tik Tok

Boasts over 1 billion
monthly active users and 3
billion installations. 167 Ti
Toks are watched in an
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Put It Into Practice
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